
WAGrower
SUPPORTING HORTICULTURE SINCE 1948 

ADVERTISING AND SPONSORSHIP OPPORTUNITIES 2026



about
vegetablesWA
The Voice of WA’s Vegetable Growers

vegetablesWA has represented Western Australia’s vegetable growers 
for over 75 years. As a not-for-profit, supported by the Agricultural 
Produce Commission and AUSVEG, we connect and support the state’s 
horticulture industry.

Our role goes beyond advocacy, we work alongside growers to tackle the 
big issues like water efficiency, biosecurity, and navigating government 
requirements. We’re also at the forefront of industry research and 
development, ensuring growers have the knowledge and tools to thrive.



discover
WA Grower
WA Grower is vegetableWA’s quarterly magazine for the growing 
community of Western Australia. We are the leading WA magazine for 
WA growers, reaching more than 5,500 growers, beekeepers, and 
industry stakeholders.

WA Grower magazine has been a trusted voice at the heart of the horticulture  industry 
in WA for more than 75 years.



Reach 	 We engage with the entire WA horticulture community:	
	 vegetable, citrus, apple, pear, and stone fruit growers, 	
	 as well as beekeepers. Our readership also includes 		
	 key stakeholders from state and national horticulture  	
	 sectors, ensuring your message reaches decision 		
	 makers and influencers across the industry.

Direct mailout 	 1,100 copies

Digital 	 Average engagement of 5,817 per edition 

Frequency 	 Quarterly

Spring 	 Published September

Summer 	 Published December

Autumn 	 Published March

Winter 	 Published Juneour
Readers



top
of mind
Here's what we're hearing from WA growers

Smart investment matters | They're not chasing the cheapest price tag—they're after 
real value. When it comes to machinery, equipment, and processes, growers are thinking 
long-term. They want solutions that'll stand the test of time and deliver results season after 
season.

Sustainability is front of mind | There's a lot happening right now—pressure to reduce 
carbon, challenges with water availability, and the constant need to keep the land productive. 
Growers are looking for partners who understand these challenges and can offer practical 
solutions that actually work in the real world.

Cost pressures are real |  Insurance, chemicals, fertilizers, compliance—the list goes on. 
These costs add up fast, and growers are feeling it. They're looking for suppliers who can 
offer competitive pricing and flexibility without the headaches.

Technology that makes sense | If your product can save time, add flexibility, or give better 
insights into what's happening in the field, growers want to know about it. They're open to 
innovation that genuinely makes their day-to-day easier and more efficient.



content
placement

vegetablesWA has full editorial coverage of the COVER, UPFRONT, GROWER, FEATURES 
and BUSINESS sections of WA Grower magazine.

Our partners in the magazine – Pomewest, Citrus WA, Stone fruit WA, BeeInformed 
each have sections within our magazine.

We work with our advertisers and partners to ensure ad placement and advertorial 
will be positioned within our content to optimise cut-through for clients.

Advertorials are designed and edited by the WA Grower team to our style, to ensure a 
seamless flow with existing editorials, and optimised outcomes for our clients.

A  general magazine flat plan example can be found at the end of this document to help advertisers 
and partners consider which positioning will best suit their advertisement or advertorial.
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Autumn

Winter

Spring

Summer

Publication Month

March

June

September

December

Ad/Advertorial Material

February 18, 2026

May 21, 2026

August 21, 2026

November 19, 2026

Booking Deadline

February 11, 2026

May 13, 2026

August 14, 2026

November 13, 2026

For more information or any questions regarding booking, please contact
Anitra Stene |  anitra.stene@vegetableswa.com.au

mailto:anitra.stene%40vegetableswa.com.au?subject=
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Double Page Spread (DPS)

Inside Front Cover (IFC)

Inside Back Cover (IBC)

Outside Back Cover (OBC)

Full Page

Half Page | Horizontal

Half Page | Vertical

One Third Page | Horizontal

One Third Page | Vertical

Classified | Large

Classified | Small

Type Area

360(w) x 514(h)mm

180(w) x 257(h)mm

180(w) x 257(h)mm

180(w) x 257(h)mm

180(w) x 257(h)mm

180(w) x 125(h)mm

90(w) x 254(h)mm

180(w) x 80(h)mm

56(w) x 254(h)mm

56(w) x 74(h)mm

56(w) x 36(h)mm

Trim Size

420(w) x 594(h)mm + 3mm Bleed

210(w) x 297(h)mm + 3mm Bleed

180(w) x 257(h)mm + 3mm Bleed

180(w) x 257(h)mm + 3mm Bleed

180(w) x 257(h)mm + 3mm Bleed

-

-

-

-

-

-
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Page Size

Double Page Spread (DPS)

Inside Front Cover (IFC)

Inside Back Cover (IBC)

Outside Back Cover (OBC)

Full Page

Half Page | Horizontal

Half Page | Vertical

One Third Page | Horizontal

One Third Page | Vertical

Classified | Large (56(w) x 74(h)mm)

Classified | Small (56(w) x 36(h)mm)

4 x Editions (ea)

$2,300

$1,650

$1,650

$1,650

$1,210

$649

$649

$523

$523

$180

$130

All advertising rates are in $AUD and include GST | A  75% cancellation rate applies for cancellations made after material deadlines
* These advertorial sizes are based on approval and relevance to positioning

Casual

$2,420

$1,815

$1,815

$1,815

$1,320

$715

$715

$630

$630

$210

$165

Advertorial

$4,800

-

-

-

$2,420

$1,298*

$1,298*

-

$1,000

-	
	
-



Readers of WA Grower are decision makers in the leading 
horticulture businesses in Western Australia, including large-
scale exporters and suppliers to major supermarkets, to mid-
level growers providing produce to leading grocers/ boutique 
supermarkets and micro-growers.
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A4

A5

6 Page A4 Flyer

4 Page A4 Flyer

News Article

100 Words + Image

Online | vegetablesWA ENews

Premium Banner

Advertorial

Exclusive EDM

Size

580px(w) x 125px(h)

200 words + image

-

Cost

$715

$300

$1,279

All advertising rates are in $AUD and include GST | A  75% cancellation rate applies for cancellations made after material deadlines

Annual

-

-

-

-
 

$300

Casual

$2,145

$1,815

$3,960

$2,640
 

$400



our value for money
partner packages
Want to get more value for money from your promotions?

The WA Grower partner packages help your advertising budget go further.

We have 4 tiers  available: 

Gold| $15,000** (annual fee)

Silver | $7,500** (annual fee)

Bronze | $3,850** (annual fee)

Affiliate | $1,500** (annual fee)

See package details overleaf.

Want to know more or need a tailored solution for your business? 
Contact marketing at anitra.stene@vegetableswa.com.au to discuss further.

* Only 5 Gold and Silver partnerships are offered each year. 

** All advertising rates are in AUD and are inclusive of GST.

mailto:anitra.stene%40vegetableswa.com.au%20?subject=


Package Value Inclusions

Announcement 	 goodwill

Logos 	 goodwill

Advertising module	 $2,420

Advertorial module	 $10,880
Includes 

4 x news items (4 x $300 = $1200) 

4 x advertorial pages (4 x $2420 = $9680)

Events 	 $2,500
To be divised in line with vWA calendar. 

Partnering on new events an option. 

(Additional costs may be incurred.)

Partnered EDM 	 $1,500
(or 5 x e-news stories)

Mail out	 $2,145

Total Value 	 $19,445

value  package
gold

$15,000



Advertorial 

	� 4 x 50-word news stories and 
images.

One in each issue of the WA Grower 
Partner section of the magazine (this 
sits within the News pages in the 
Upfront section). 

	� 4 x full-page advertorials. 

All advertorial must be approved by  
vegetablesWA and will be designed 
and edited by the WA Grower editorial 
team  to WA Grower style. Partners 
will be given two revisions and final 
approval prior to print. It will be 
marked ‘Partnership’.

Events

	� participation in select vegetablesWA 
grower events – calendar to be 
created and mutually approved.

	� presence through logo on invites/
marketing material as partner 

	� create bespoke event

Announcement In/On

	� WA Grower magazine 

	� vegetablesWA weekly e-news 

	� vegetablesWA Facebook

	� vegetablesWA website

Image and company profile supplied 
by partner to vegetablesWA. 
Editorial will be to WA Grower style. 

Logo Displayed On

	� vegetablesWA website (as 
Gold  Partner) with click-through 
to partner  profile page on 
vegetablesWA website.

	� vegetablesWA fortnightly e-news.

Advertising

	� 2 x full page ads in the WA Grower 
magazine (or 4 x half page ads).

Online 

	� 1 x partnered electronic 
EDM  Editorial approved by 
vegetablesWA and designed to 
vWA style, tagged: Brought to 
you by  [brand] X vWA. (OR 5 x 
partnered news items within our 
e-news. Not in same week. Word 
count applies.) 

Partner must provide words, images 
and logo. Page will be edited and 
designed in-house at vegetablesWA 
to e-news style. Partner will be sent 
page for  approval. Two revisions 
allowed.

Mail Out Via WA Grower 

	� 1 x A4 direct mail out in                 
WA Grower.  

Content must be approved by vWA.

Editorial submissions are 
welcome and will be considered 
in line with all other editorial 
submissions.
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Package Value Inclusions

Announcement 	 goodwill

Logos 	 goodwill

Advertising module	 $2,420

Advertorial module	 $3,620
Includes 

4 x news items (4 x $300 = $1200) 

1 x advertorial pages (1 x $2420)

Events 	 $2,500
To be divised in line with vWA calendar. 

Partnering on new events an option. 

(Additional costs may be incurred.)

Partnered EDM 	 $1,500
(or 5 x e-news stories)

Total Value 	 $10,040

value  package
silver

$7,500



Advertorial 

	� 4 x 50-word news stories and 
images. 

One in each issue of the WA Grower 
Partner section of the magazine (this 
sits within the News pages in the 
Upfront section). 

	� 1 x full-page advertorial. 

All advertorial must be approved by  
vegetablesWA and will be designed 
and edited by the WA Grower editorial 
team  to WA Grower style. Partners 
will be given two revisions and final 
approval prior to print. It will be 
marked ‘Partnership’.

Events

	� participation in select vegetablesWA 
grower events – calendar to be 
created and mutually approved.

	� presence through logo on invites/
marketing material as partner 

	� create bespoke event

Announcement In/On

	� WA Grower magazine 

	� vegetablesWA weekly e-news 

	� vegetablesWA Facebook

	� vegetablesWA website

Image and company profile supplied 
by partner to vegetablesWA. 
Editorial will be to WA Grower style. 

Logo Displayed On

	� vegetablesWA website (as 
Silver  Partner) with click-through 
to partner  profile page on 
vegetablesWA website.

	� vegetablesWA fortnightly e-news.

Advertising

	� 2 x full page ads in the WA Grower 
magazine (or 4 x half page ads).

Online 

	� 1 x partnered electronic 
EDM  Editorial approved by 
vegetablesWA and designed to 
vWA style, tagged: Brought to 
you by  [brand] X vWA. (OR 5 x 
partnered news items within our 
e-news. Not in same week. Word 
count applies.) 

Partner must provide words, images 
and logo. Page will be edited and 
designed in-house at vegetablesWA 
to e-news style. Partner will be sent 
page for  approval. Two revisions 
allowed.

Editorial submissions are 
welcome and will be considered 
in line with all other editorial 
submissions.
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Package Value Inclusions

Announcement 	 goodwill

Logos 	 goodwill

Advertising module	 $1,210

Advertorial module	 $3,620
Includes 

4 x news items (4 x $300 = $1200) 

1 x advertorial pages (1 x $2420)

Online Module 	 $1,200
4 x e-news stories (4 x $300)

Total Value 	 $6,030

value  package
bronze

$3,850



Advertorial 

	� 4 x 50-word news stories and 
images. 

One in each issue of the WA Grower 
Partner section of the magazine (this 
sits within the News pages in the 
Upfront section). 

	� 1 x full-page advertorial. 

All advertorial must be approved by  
vegetablesWA and will be designed 
and edited by the WA Grower editorial 
team  to WA Grower style. Partners 
will be given two revisions and final 
approval prior to print. It will be 
marked ‘Partnership’.

Online

	� 4 x news stories in weekly e-news

Can’t be in same week. Word count 
applies.
Editorial to be approved by 
vegetablesWA and to vWA style, tagged 
' Partnered'. 

Announcement In/On

	� WA Grower magazine 

	� vegetablesWA weekly e-news 

	� vegetablesWA Facebook

	� vegetablesWA website

Image and company profile supplied 
by partner to vegetablesWA. 
Editorial will be to WA Grower style. 

Logo Displayed On

	� vegetablesWA website (as 
Bronze  Partner) with click-
through to partner  profile page on 
vegetablesWA website.

	� vegetablesWA fortnightly e-news.

Advertising

	� 1 x full page ad in the WA Grower 
magazine (or 2 x half page ads).

Partner must provide words, images 
and logo. Page will be edited and 
designed in-house at vegetablesWA 
to e-news style. Partner will be sent 
page for  approval. Two revisions 
allowed.

Editorial submissions are 
welcome and will be considered 
in line with all other editorial 
submissions.
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Package Value Inclusions

Announcement 	 goodwill

Logos 	 goodwill

Advertising module	 $1210

Advertorial module	 $600
2 x news items (2 x $300) 

Online Module 	 $600
2 x e-news stories (2 x $300)

Total Value 	 $2410

value  package
affiliate

$1,500



Advertorial 

	� 2 x 50-word news stories and 
images. 

One in each issue of the WA Grower 
Partner section of the magazine (this 
sits within the News pages in the 
Upfront section). 

Online

	� 2 x news stories in fortnightly 
e-news

Can’t be in same week. Word count 
applies. Editorial to be approved by 
vegetablesWA and to vWA style, tagged 
' Partnered'. 

Partner must provide words, images 
and logo. Page will be edited and 
designed in-house at vegetablesWA to 
e-news style. Partner will be sent page 
for  approval. Two revisions allowed.

Editorial submissions are welcome 
and will be considered in line with 
all other editorial submissions.

Announcement In/On

	� WA Grower magazine 

	� vegetablesWA weekly e-news 

	� vegetablesWA Facebook

	� vegetablesWA website

Image and company profile supplied 
by partner to vegetablesWA. 
Editorial will be to WA Grower style. 

Logo Displayed On

	� vegetablesWA website (as 
affiliate  Partner) with click-through 
to partner  profile page on 
vegetablesWA website.

	� vegetablesWA fortnightly e-news.

Advertising

	� 1 x full page ad in the WA Grower 
magazine (or 2 x half page ads).af
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meet your
WA Grower
Step into our magazine and experience 
the stories, features, and fresh perspective 
that define our publication. We provide the 
perfect space for you to connect directly with 
your customers and future clients. Choose a 
tailored program or a strategic partnership 
designed to deliver real results.
 
We speak the language of horticulture 
— upbeat,in-the-know, and engaging. 
Published online and in print, our magazine 
reaches Western Australia’s community of 
vegetable, onion, melon, stone fruit, pome, 
and citrus growers, as well as the bee keeping 
community, ensuring your message gets in 
front of the right audience.



what's in the
upfront
section
Opinion 
Includes an industry update from our CEO, 
Peter Spackman, and leading voices across 
the industry. These pages offer prime 
opportunities for advertising alongside 
influential content that readers trust.
 
News 
Dynamic, fast-moving updates on new 
products, varieties, machinery and equipment 
launches, statistics, grants, tech innovations, 
events, and more. This section provides space 
for advertorials and display ads designed to 
align with timely, news-driven content.



all about the
business
section
Where business meets opportunity
Our Business section gives growers the 
know-how they need to run their operations 
smoothly. We dive into major events, 
sustainability, innovation, compliance, 
finance, quality assurance, safety, and 
more, as well as strong opinions on what’s 
shaping the industry.  It’s the perfect space 
for advertisers to position their products and 
services through advertorials and strategic 
ad placements that align with growers’ 
real business challenges and goals. If your 
customers care about scaling, efficiency, 
and staying ahead, this is where your 
message belongs.



health and safety
wellbeing
section
From health to hazard prevention
Our Wellbeing section is dedicated to the 
health and safety of growers — covering 
mental health, workplace safety, fitness, 
and stress management. It’s the perfect 
space for advertisers offering products, 
services, or solutions that support wellbeing 
and productivity. Align your brand with 
content that matters most to growers and 
position yourself as a trusted partner in their 
success.



industry
partners
sections
Where WA’s horticulture comes together
WA Grower is the home of vegetablesWA 
and our leading horticulture partners: 
Pomewest, WA Citrus, Stone fruit WA, and 
BeeInformed. Each partner contributes its 
own dedicated section filled with relevant 
news, updates, and announcements 
from their industry. From market trends 
and seasonal insights to policy changes, 
innovation, and pollination health, these 
sections keep growers informed and 
connected to the issues that matter most. 
Together, we deliver a comprehensive view 
of Western Australia’s horticulture sector, all 
in one place.



the flat
plan
Averaging 88-112pages
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	� upfront
	� feature
	� business
	� pome

	� citrus
	� beeinformed
	� recipes
	� safety & wellbeing
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thank you
For more information please contact:

Anitra Stene
marketing and communications coordinator
anitra.stene@vegetableswa.com.au

or

Debbie Whyte 
 finance
finance@vegetableswa.com.au

702 - 704 Murray Street, West Perth, 6005 | comms@vegetableswa.com.au

mailto:anitra.stene@vegetableswa.com.au
mailto:finance@vegetableswa.com.au
https://linkedin.com/company/vegetableswa
https://www.instagram.com/vegetableswa/
https://www.facebook.com/vegetablesWA/
mailto:comms@vegetableswa.com.au
http://vegetableswa.com.au

