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vegetablesWA has represented Western Australia’s vegetable growers
for over 75 years. As a not-for-profit, supported by the Agricultural
Produce Commission and AUSVEG, we connect and support the state’s
horticulture industry.

Our role goes beyond advocacy, we work alongside growers to tackle the
big issues like water efficiency, biosecurity, and navigating government
requirements. We're also at the forefront of industry research and
development, ensuring growers have the knowledge and tools to thrive.
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We engage with the entire WA horticulture community:
vegetable, citrus, apple, pear, and stone fruit growers,
as well as beekeepers. Our readership also includes
key stakeholders from state and national horticulture
sectors, ensuring your message reaches decision
makers and influencers across the industry.

1,J00 copies

Average engagement of 5,817 per edition

Quarterly

Published September

Published December

Published March

Published June



top
of mind

Here's what we're hearing from WA growers

Smart investment matters | They're not chasing the cheapest price tag—they're after
real value. When it comes to machinery, equipment, and processes, growers are thinking
long-term. They want solutions that'll stand the test of time and deliver results season after
season.

Sustainability is front of mind | There's a lot happening right now—pressure to reduce
carbon, challenges with water availability, and the constant need to keep the land productive.
Growers are looking for partners who understand these challenges and can offer practical
solutions that actually work in the real world.

Cost pressures are real | Insurance, chemicals, fertilizers, compliance—the list goes on.
These costs add up fast, and growers are feeling it. They're looking for suppliers who can
offer competitive pricing and flexibility without the headaches.

Technology that makes sense | If your product can save time, add flexibility, or give better
insights into what's happening in the field, growers want to know about it. They're open to
innovation that genuinely makes their day-to-day easier and more efficient.




content
placement

vegetablesWA has full editorial coverage of the COVER, UPFRONT, GROWER, FEATURES
and BUSINESS sections of WA Grower magazine.

Our partners in the magazine — Pomewest, Citrus WA, Stone fruit WA, Beelnformed
each have sections within our magazine.

We work with our advertisers and partners to ensure ad placement and advertorial
will be positioned within our content to optimise cut-through for clients.

Advertorials are designed and edited by the WA Grower team to our style, to ensure a
seamless flow with existing editorials, and optimised outcomes for our clients.

A general magazine flat plan example can be found at the end of this document to help advertisers
and partners consider which positioning will best suit their advertisement or advertorial.




ising

advert

deadlines

F

Season

Autumn

Winter

Publication Month

March

June

September

December

Ad/Advertorial Material

February 18, 2026

May 21, 2026

August 21, 2026

November 19, 2026

For more information or any questions regarding booking, please contact

Anitra Stene | anitra.stene@vegetableswa.com.au
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Type Area

360(w) x 514(h)mm

180(w) x 257(h)mm

180(w) x 257(h)mm

180(w) x 257(n)mm

180(w) x 257(h)mm

180(w) x 125(h)mm

90(w) x 254(h)mm

180(w) x 80(h)mm

56(w) x 254(h)mm

56(w) X 74(h)mm

56(w) x 36(h)mm

Trim Size

420(w) x 594(h)mm + 3mm Bleed

210(w) x 297(h)mm + 3mm Bleed

180(w) x 257(n)mm + 3mm Bleed

180(w) x 257(n)mm + 3mm Bleed

180(w) x 257(n)mm + 3mm Bleed
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rates,

4 x Editions (ea)

$2,300

$1,650

$1,650

$1,650

$1210

$649

$649

$523

$523

$180

$130

Casual

$2,420

$1.815

$1.815

$1.815

$1,320

$715

$715

$630

$630

$210

$165

Advertorial

$4,800

$2,420

$1,298*

$1,298*

$1,000

Alladvertising rates arein SAUD andincltide GSTH A«#6% cancellation rate applies for cancellations made after material deadlines

* These advertorial sizes are based on approval and relevance to positioning



Annual Casual

$2,145

other
IONS

$1.815

$3960

$2,640

INC

Size

580px(w) x 125px(h)

200 words + image

All advertising rates are in $AUD and ineltide GST | A 75% cancellation rate applies for cancellations made after material deadlines



Want to get more value for money from your promotions?

The WA Grower partner packages help your advertising budget go further.

We have 4 tiers available:

Gold| $15,000** (annual fee)
Silver | $7,500** (annual fee)
Bronze | $3,850** (annual fee)
Affiliate | $1,500** (annual fee)
See package details overleaf.

Want to know more or need a tailored solution for your business?
Contact marketing at to discuss further.

* Only 5 Gold and Silver partnerships are offered each year.

** All advertising rates are in AUD and are inclusive of GST.
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Package Value Inclusions

Announcement goodwill
Logos goodwill
Advertising module $2,420

Advertorial module $10,880
Includes

4 x news items (4 x $300 = $1200)

4 x advertorial pages (4 x $2420 = $9680)

Events
To be divised in line with VWA calendar.
Partnering on new events an option.

(Additional costs may be incurred.)

Partnered EDM $1,500

(or 5 x e-news stories)

Mail out $2,145

Total Value $19,445
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Announcementin/On

Advertorial

Online

B WA Grower magazine
B vegetablesWA weekly e-news
B vegetablesWA Facebook

B vegetablesWA website

Image and company profile supplied
by partner to vegetablesWA.
Editorial will be to WA Grower style.

Logo Displayed On

B vegetablesWA website (as
Gold Partner) with click-through
to partner profile page on
vegetablesWA website.

B vegetablesWA fortnightly e-news.

Advertising

B 4 x 50-word news stories and
images.

One in each issue of the WA Grower
Partner section of the magazine (this
sits within the News pages in the
Upfront section).

B 4 x full-page advertorials.

All advertorial must be approved by
vegetablesWA and will be designed
and edited by the WA Grower editorial
team to WA Grower style. Partners
will be given two revisions and final
approval prior to print. It will be
marked ‘Partnership’

Events

B 2 x full page ads in the WA Grower
magazine (or 4 x half page ads).

B participation in select vegetablesWA
grower events — calendar to be
created and mutually approved.

B presence through logo on invites/
marketing material as partner

B create bespoke event

B 1x partnered electronic
EDM Editorial approved by
vegetablesWA and designed to
VWA style, tagged: Brought to
you by [brand] X vVWA. (OR 5 x
partnered news items within our
e-news. Not in same week. Word
count applies.)

Partner must provide words, images
and logo. Page will be edited and
designed in-house at vegetablesWA
to e-news style. Partner will be sent
page for approval. Two revisions
allowed.

Mail Out Via WA Grower

B 1x A4 direct mailoutin
WA Grower.

Content must be approved by vIWA.

Editorial submissions are
welcome and will be considered
in line with all other editorial
submissions.



o

. Va | ue p dC ka g e N Package Value Inclusions
@
silver

Announcement goodwill
Logos goodwill
Advertising module $2,420

Advertorial module $3,620

Includes
4 x news items (4 x $300 = $1200)
1x advertorial pages (1 x $2420)

t " Events
r § To be divised in line with VWA calendar.
' Partnering on new events an option.

Ré ‘ o (Additional costs may be incurred.)

y ~"..5_ ¥
Y %) : | Partnered EDM
: (or 5 x e-news stories)
s e ‘?;1 A

Total Value $10,040

$7,500
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Announcementin/On

Advertorial

Online

B WA Grower magazine
B vegetablesWA weekly e-news
B vegetablesWA Facebook

B vegetablesWA website

Image and company profile supplied
by partner to vegetablesWA.
Editorial will be to WA Grower style.

Logo Displayed On

B vegetablesWA website (as
Silver Partner) with click-through
to partner profile page on
vegetablesWA website.

B vegetablesWA fortnightly e-news.

Advertising

B 4 x 50-word news stories and
images.

One in each issue of the WA Grower
Partner section of the magazine (this
sits within the News pages in the
Upfront section).

B 1x full-page advertorial.

All advertorial must be approved by
vegetablesWA and will be designed
and edited by the WA Grower editorial
team to WA Grower style. Partners
will be given two revisions and final
approval prior to print. It will be
marked ‘Partnership’

Events

B 2 x full page ads in the WA Grower
magazine (or 4 x half page ads).

W participation in select vegetablesWA
grower events — calendar to be
created and mutually approved.

B presence through logo on invites/
marketing material as partner

B create bespoke event

B 1x partnered electronic
EDM Editorial approved by
vegetablesWA and designed to
VWA style, tagged: Brought to
you by [brand] X vVWA. (OR 5 x
partnered news items within our
e-news. Not in same week. Word
count applies.)

Partner must provide words, images
and logo. Page will be edited and
designed in-house at vegetablesWA
to e-news style. Partner will be sent
page for approval. Two revisions
allowed.

Editorial submissions are
welcome and will be considered
in line with all other editorial
submissions.



value package
bronze

Announcement

Logos

Advertising module

Advertorial module

Includes

goodwill

goodwill

$1,210

$3,620

4 x news items (4 x $300 = $1200)
1x advertorial pages (1x $2420)

Online Module

4 x e-news stories (4 x $300)
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Announcementin/On

Advertorial

B WA Grower magazine
B vegetablesWA weekly e-news
B vegetablesWA Facebook

B vegetablesWA website

Image and company profile supplied
by partner to vegetablesWA.
Editorial will be to WA Grower style.

Logo Displayed On

B vegetablesWA website (as
Bronze Partner) with click-
through to partner profile page on
vegetablesWA website.

B vegetablesWA fortnightly e-news.

Advertising

B 4 x 50-word news stories and
images.

One in each issue of the WA Grower
Partner section of the magazine (this
sits within the News pages in the
Upfront section).

B 1x full-page advertorial.

All advertorial must be approved by
vegetablesWA and will be designed
and edited by the WA Grower editorial
team to WA Grower style. Partners
will be given two revisions and final
approval prior to print. It will be
marked ‘Partnership’

Online

B 1 x full page ad in the WA Grower
magazine (or 2 x half page ads).

B 4 x news stories in weekly e-news

Can’t be in same week. Word count
applies.

Editorial to be approved by
vegetablesWA and to vIWA style, tagged
"Partnered.".

Partner must provide words, images
and logo. Page will be edited and
designed in-house at vegetablesWA
to e-news style. Partner will be sent
page for approval. Two revisions
allowed.

Editorial submissions are
welcome and will be considered
in line with all other editorial
submissions.



valu? .package
affiliate

$1,500

Announcement

Logos

Advertising module

Advertorial module
2 x news items (2 x $300)

Online Module

2 X e-news stories (2 x $300)

goodwill

goodwill

$1210

$600

$600
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Announcementin/On

Advertorial

B WA Grower magazine
B vegetablesWA weekly e-news
B vegetablesWA Facebook

B vegetablesWA website

Image and company profile supplied
by partner to vegetablesWA.
Editorial will be to WA Grower style.

Logo Displayed On

B vegetablesWA website (as
affiliate Partner) with click-through
to partner profile page on
vegetablesWA website.

B vegetablesWA fortnightly e-news.

Advertising

B 1 x full page ad in the WA Grower
magazine (or 2 x half page ads).

B 2 x 50-word news stories and
images.

One in each issue of the WA Grower
Partner section of the magazine (this
sits within the News pages in the
Upfront section).

Online

B 2 x news stories in fortnightly
e-news

Can’t be in same week. Word count
applies. Editorial to be approved by
vegetablesWA and to vIWA style, tagged
"Partnered.".

Partner must provide words, images
and logo. Page will be edited and
designed in-house at vegetablesWA to
e-news style. Partner will be sent page
for approval. Two revisions allowed.

Editorial submissions are welcome
and will be considered in line with
all other editorial submissions.



Step into our magazine and experience

the stories, features, and fresh perspective
that define our publication. We provide the
perfect space for you to connect directly with
your customers and future clients. Choose a
tailored program or a strategic partnership
designed to deliver real results.

We speak the language of horticulture

— upbeat,in-the-know, and engaging.
Published online and in print, our magazine
reaches Western Australia’s community of
vegetable, onion, melon, stone fruit, pome,
and citrus growers, as well as the bee keeping
community, ensuring your message gets in
front of the right audience.
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all about the

business
section
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health and safety

wellbeing
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INndustry

partners
sections

BEEINFORMED
Report

WISHING
GROWERS

a joyful festive season
and a fruitful start to
the 2026 harvest
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For more information please contact:

Anitra Stene
marketing and communications coordinator

or

Debbie Whyte
finance
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